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Introduction

This document is based on a recent roundtable event hosted by E-consultancy. Full details on these roundtables and attendees are at http://www.e-consultancy.com/about/roundtables.asp
At E-consultancy roundtables, leading experts and practitioners in the topic debate the issues, trends and resources most relevant to them. The contents of this document come straight from those closest to the topic.

Attendees at the recent “Usability & Accessibility” roundtable who have contributed to this document include: Nucleus, Royal Bank of Scotland, Interesource, Edexcel, Brandsalt, RedSheriff, Toptable.co.uk, Primelocation, Ordnance Survey, The Usability Company, Deloitte & Touche, BCA Interactive and The White Company. 

This document, along with roundtable output for numerous other topics and sectors, is available via the web site at http://www.e-consultancy.com/. Access to this content and other premium content is for subscribers only. If you have any questions on this document please e-mail info@e-consultancy.com
or call +44 (0)20 7071 8612.
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5. Resources

For further reading and advice, try the following:

5.1 Guidelines and Best Practice Advice

Web Accessibility Guide – published in association with E-consultancy, this guide contains all you need to know about Accessibility
http://www.e-consultancy.com/publications/accessibility/
W3C Web Accessibility Resources – comprehensive information and advice on web accessibility from the W3C (including their guidelines at http://www.w3.org/TR/WAI-WEBCONTENT/) 
http://www.w3c.org/WAI/Resources/
The basics of usability:

http://www.usabilityfirst.com/websites/design.txl
Research-Based Web Design and Usability Guidelines - A thorough, 128-page study into usability, focusing on information-based websites, but relevant to all. The report details a wide range of techniques that are proven to help improve usability, featuring graphical examples and how-to guides.
http://www.e-consultancy.com/knowledge/whitepapers/89547/research-based-web-design-and-usability-guidelines.html
Quality Framework for UK Government Website Design: Usability issues for government websites - This 56 page guide from the Office of the e-Envoy tells you all you need to know about delivering usable government web sites.
http://www.e-consultancy.com/knowledge/whitepapers/86111/quality-framework-for-uk-government-website-design-usability-issues-for-government-websites.html
ISO 13407:1999 - Human-centred design processes for interactive systems. The ISO standard. Not free unfortunately…

http://www.iso.org/iso/en/CatalogueDetailPage.CatalogueDetail?CSNUMBER=21197&ICS1=13&ICS2=180&ICS3=

RNIB Royal National Institute for the Blind - Web accessibility resources from techniques through to advice on how to implement website accessibility. 

http://www.rnib.org.uk/xpedio/groups/public/documents/publicwebsite/public_webaccesscentre.hcsp
Persuasion architecture and how it links sales to purchases:

http://www.e-consultancy.com/knowledge/whitepapers/89548/persuasion-architecture-a-strategy-to-map-the-selling-process-to-the-buying-process.html
A mental model to persuasion architecture:

http://www.grokdotcom.com/persuasionarchitecturemodel.htm
A framework for analysing the user experience:

http://www.usabilitynews.com/news/article1008.asp
Designers’ roles in communicating with users:

http://www.usabilitynews.com/news/article1093.asp
The full Disability Rights Commission Act 1999 – for some light reading… http://www.legislation.hmso.gov.uk/acts/acts1999/19990017.htm 

5.2 Case Studies

 

Series of real-world case studies on usability ROI:

http://www.usabilityfirst.com/roi/studies.txl
Timberland increases ease of use on its websites from 30% to 75% by recruiting Vividence, the online usability panel (remote testing):

http://www.vividence.com/resources/Research_Library/Case_Studies/Timberland.pdf
Usability By Design’s case studies

http://www.usability.uk.com/benefits.htm#case
5.3 Template Files

Over 10 template files that can be used for usability – test scripts, observer guidelines, contextual enquiry forms, card sorting, scenarios, prototyping etc.

http://www.e-consultancy.com/publications/web-project-template-files/
5.4 Useful Articles and Tips

Resources – a comprehensive set of links and resources

http://www.usability.uk.com/resources_links.htm
Usability ROI – for various links and ROI calculators to support your usability business case: http://www.sims.berkeley.edu/~sinha/UsabilityROI.html
Guerrilla ROI – Jakob Nielsen shows how discount usability can make a big contribution to your business:

http://www.useit.com/papers/guerrilla_hci.html
Design research – what is it and why is it so important?

http://www.cooper.com/content/insights/newsletters/2003_03/Design_Research.asp
How to combat management resistance:

http://www.newarchitectmag.com/documents/s=2452/na0303c/
Aesthetics and Usability: A Look at Color and Balance:

http://psychology.wichita.edu/surl/usabilitynews/51/aesthetics.htm
5.5 Worthwhile Forums, Associations, Tools, Newsletters, Blogs…

The UK Usability Professionals Association - The UK Chapter of the (US) Usability Professionals’ Association brings together UK professionals from the design, technology and research communities to encourage the adoption of best usability practice across the industry. 

http://www.ukupa.org.uk/
The British HCI Group - The British HCI Group are the longest established and largest national group in Europe devoted to Human Computer Interaction (HCI). The site provides resources "for all those working on the analysis, design, implementation and evaluation of technologies for human use."

http://www.bcs-hci.org.uk/
Bobby - A free service allowing you to test web pages and help expose and repair barriers to accessibility and encourage compliance with existing accessibility guidelines. 

http://bobby.watchfire.com/bobby/html/en/index.jsp
Usability First Glossary - Excellent resource of usability / HCI terminology for those times when jargon gets the better of you.

http://www.usabilityfirst.com/glossary/index_terms.txl
Excellent bi-monthly newsletter written in plain English, focusing on boosting conversions through persuasion architecture.
www.grokdotcom.com
Alertbox: Jakob Nielsen’s usability newsletter

http://www.useit.com/alertbox/
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